Deutsche Messe AG
Code of Conduct

I. Introduction

As the operator of one of the largest exhibition grounds worldwide and the organizer of
multiple leading international trade fairs, Deutsche Messe AG (hereinafter "Deutsche Messe")
regards its events as forums for the spheres of business and politics, and offers professional
platforms for company and product presentations throughout the world. Our events are
industry gatherings for the world's most creative and resourceful entrepreneurs, and
showcase solutions to the challenges of the century, namely climate change mitigation and
sustainability. Our exhibition grounds are intelligently integrated with digital platforms and
services, providing the perfect marketplace for initiating business in person, online, or in a
hybrid format.

It is our conviction that corporate success can only be achieved with professional, qualified,
and motivated employees. Recognition, appreciation, and emotional connection with every
employee in the workplace instills a sense of enthusiasm for their work and a strong sense of
identification with the company, its values, and its goals. This mindset is the basis for
responsible action and plays a key role in driving the company's success.

As an internationally active company, we assume responsibility toward our customers,
suppliers, and employees, and understand ethically and legally sound conduct as an
indispensable part of our corporate culture.

. Validity

The validity of this Code of Conduct extends throughout the Group to all employees, regardless
of position, area of responsibility and location, including all subsidiaries over which Deutsche
Messe can exercise a dominant influence as per Section 290 of the German Commercial Code.
The Code of Conduct is published so as to be available to the aforementioned group of people
at all times and to encourage our customers and suppliers to put comparable standards in
place.

Ill. Our values

Our business activities are guided by the values set down in the following. We pledge our
commitment to them toward our employees, our shareholders, and toward society. This
commitment extends to maintaining the same ethical standards throughout our supply
chains.



1. Legal compliance and integrity / Ethical business conduct

We are committed to compliance with the laws applicable in every country and in all business
areas in which we operate. Our business policy, rooted in both legal compliance and our
corporate values, embodies our self-perception as a globally active organization.

Anti-corruption

Deutsche Messe conducts its business activities exclusively by legitimate means and holds
itself to the highest standards of integrity. We refuse to accept or practice dishonest, unethical
behavior or any form of undue influence. The Managing Board, management personnel and
employees are bound to compliance with all applicable anti-corruption laws and regulations.
They are prohibited from offering or granting personal benefits (bribery) and from demanding
or accepting personal benefits (bribability). This prohibition applies worldwide, not only in
dealings with our customers and suppliers but also, to a particularly strict degree, with public
officials and civil servants regardless of country. Bribery cannot be excused in the name of the
company's business interests.

We expect our customers and suppliers to apply a zero-tolerance policy against any and all
forms of bribery and corruption, and to have in place appropriate procedures for monitoring
and enforcing relevant standards.

Fair competition / Antitrust laws

Deutsche Messe is a participant in the global economy, and is committed to upholding the
principles of free and fair competition. We have a wide range of connections with companies,
authorities, domestic and foreign government representatives and with private individuals.

Even in the face of divergent and competing interests, we are committed to achieving our
goals solely through fair market participation in free competition. Any kind of coordination
with competitors about prices and other conditions of participation in trade fairs or leasing of
premises runs counter to this commitment and is prohibited. The same applies to agreements
on customer behavior, allocation of event topics or other concerted practices that lead to an
unfair competition environment.

We expect our customers and suppliers alike to comply with these principles.
Data protection and data security

Deutsche Messe is committed to compliance both with national legislation and international
rules which are directly applicable in accordance with EU regulations on the handling of
personal data, and takes appropriate organizational, technical, and legal measures to
safeguard the personal and business data entrusted to it against unauthorized access by third
parties.

It is an integral part of the corporate culture practiced and enforced by Deutsche Messe to use
our IT for the effective preparation, implementation and handling of our events and internal
processes and, by means of technical facilities and the correct use thereof, to prevent as far as
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possible the exertion of any uncontrolled influence on our IT systems by unauthorized third
parties.

Our suppliers undertake to comply with the relevant laws on data protection and information
security when collecting, storing, processing, and communicating personal data.

Intellectual property

Intellectual property can be protected by copyright, trademark or patent rights or as trade
secrets. Employees must respect this protection. Technology and knowledge transfer must be
carried out in such a way that intellectual property rights and customer information are
protected at all times.

2. Human rights / Social responsibility

The UN Guiding Principles on Business and Human Rights were adopted unanimously by the
UN Human Rights Council in 2011. They formulate the fundamental expectation of society
that companies should respect human rights. Human rights thus serve as a universally
acknowledged benchmark for companies to be guided and measured by, ensuring they
assume and fulfill due diligence obligations. Deutsche Messe is committed to the protection of
human rights and the social responsibility arising therefrom.

Prohibition of discrimination

We reject any and all forms of discrimination, e.g., based on national or social origin, religious
affiliation, gender, age, or sexual orientation. This applies both in our external relationships
and those within the company. Our self-perception as an internationally oriented company
obligates us to treat one another with respect and to be open and tolerant toward people from
other cultural backgrounds.

Exclusion of child and forced labor

We do not accept any form of child and forced labor whatsoever, and neither do we tolerate
any use thereof by our customers and suppliers. All work must be voluntary and without
threat of punishment. We do not tolerate any unacceptable treatment of workers, for example
through psychological pressure, sexual or personal harassment, or humiliation.

Fair working hours and fair pay

The working conditions of our employees reflect the respect and appreciation we have for
them. We respect the right of employees to unionize, and hold the principle of co-
determination in high regard. Deutsche Messe is a company subject to the collective
bargaining agreement of the Lower Saxony metal industry. We regard the safeguarding of
employee rights as a cornerstone of our company's success.

Accordingly, we expect our suppliers to ensure that remuneration for regular working hours in
their companies is in line with the applicable national statutory minimum wage, or else the
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minimum standards customary in the sector (cf. Section 2 para. 2(8) of the German Supply
Chain Due Diligence Act (LkSG)). The same applies to compliance with the applicable working
time legislation.

Event and site safety, health protection

We regard guaranteeing and ensuring safety on our exhibition grounds as our utmost
responsibility. All regulations that serve this purpose take priority. This commitment applies to
our own events as well as to those of our guest organizers, and also extends to the set-up and
dismantling phases of events.

We are therefore particularly committed to our responsibility as trade fair organizers and site
operators to observe and comply with laws and other regulations that serve the physical safety
of all persons present on the exhibition grounds. This commitment applies worldwide,
including in our role as organizer abroad.

Our suppliers undertake to take precautionary measures against the occurrence of accidents
and work-related health hazards. They must ensure that their employees are regularly
informed about and trained in health and safety standards (cf. Section 2 para. 2(5) of the
German Supply Chain Due Diligence Act (LkSG)).

3. Environmental responsibility / Sustainability

Profitable growth is only one aspect of successful business. Deutsche Messe also defines
success in terms of environmental and social responsibility. Sustainability is therefore a crucial
aspect of Deutsche Messe's corporate strategy. Sustainability is at the core of our business
operations, and this entails acting in an environmentally and socially responsible manner as
well as consistently making our contribution toward climate change mitigation. Our goal is to
reduce the Hannover Exhibition Center's CO, emissions by 65% by 2030 as a milestone on the
way to carbon neutrality in 2035. The corresponding climate change mitigation targets set by
Hannover's city and regional administrative bodies also served as points of reference when
formulating these goals. Our focus in this context is on the spheres in which we can directly
influence CO, emissions, for example heating, electricity, refrigeration/cooling systems, our
own vehicle fleet, and on-site mobility. :

Against this background, Deutsche Messe has launched the Fair2Future project, which -
divided into various sub-projects (including mobility, energy, waste disposal) - strives for
sustainable business practices across all company activities. Since carbon neutral trade fairs
and making Hannover a carbon neutral trade fair venue can only be achieved with concerted
action by all stakeholders, we expect our suppliers to commit to equally sustainable goals and
to act in an environmentally and socially responsible manner in all their activities. With this in
mind, we work together continuously with partners and service providers on increasingly
sustainable solutions, for instance in the areas of waste management, exhibition stand
construction and catering.
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Environmental responsibility also means conserving resources, which is why Deutsche Messe
is committed to continuously improving its energy performance.

To this end, it has installed an energy management system in accordance with the
requirements of 1ISO 50001, which is constantly being adapted and improved.

When designing properties, facilities, services and processes, and when procuring energy-
efficient products and services, the impact of these activities on improving energy-related
performance is identified and taken into account as far as possible. The necessary information
and resources are available for these Deutsche Messe energy goals.

4. Implementation of the requirements
Compliance management system-

Deutsche Messe has set up a compliance management system to promote and safeguard the
corporate principles defined above. It is based on the recognized standard of the Institute of
German Auditors (PS 980), and lays the groundwork for further regulations that address

~ corruption prevention, antitrust compliance, and the safety and security of sites and events.

Deutsche Messe has appointed a Chief Compliance Officer (CCO), whose remit is to organize
the implementation and continuous further development of the compliance management
system in the company, to structure the handling of compliance priorities and therefrom
derive special responsibilities for executive officers in compliance-relevant positions at
Deutsche Messe. The CCO is responsible for regularly verifying adherence to the com pény’s
internal compliance guidelines and instructions. Employee training will enable the compény's
employees to assess and abide by compliance-related issues affecting them. It is the
responsibility of the CCO to report any breaches of regulations to the Managing Board and, in
special situations, to the Chairperson of the Supervisory Board.

Risk management

Deutsche Messe has in place a risk management system in accordance with Section 91 para. 2 of the
German Stock Corporation Act (Aktiengesetz) in order promptly to identify and evaluate potential
threats to the company's continued viability and existence and minimize them through appropriate
countermeasures.

Regular risk analyses are to be carried out within the supply chain to check whether suppliers
comply with the standards defined in this Code of Conduct. Risks identified in the supply
chains will be weighted and prioritized. The aim is to prevent and minimize any potential risks
to human rights and the environment, and to put an end to any violations of human rights or
environmental obligations.

Whistleblower system / Complaint management

A complaint or whistleblowing procedure serves as an early warning system through which
problems or violations can be reported or detected and, ideally, resolved before people are
harmed or damage occurs. In accordance with the German Whistleblower Protection Act,
Deutsche Messe has installed a web-based whistleblower system that provides whistleblowers
with a secure and - if selected by the individual in question — anonymous reporting channel.
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This protected channel gives both Deutsche Messe employees and external individuals, such as
suppliers and customers, the opportunity to report violations of law, grievances, or problems -
including those in the affected supply chain - easily and anonymously at any time.

Suppliers are required to provide their employees with relevant information on accessibility,
responsibility, and complaint procedures in an appropriate manner. Employees of suppliers
should be given access to the complaints procedure / whistleblowing system anonymously and
without having to fear any disadvantages for having made use thereof.

This Code of Conduct comes into effect on April 1, 2025.

Deutsche Messe AG

- The Managing Board -

Dr. Jochen Kockler Andrea Aulkemeyer

Status: March 2025
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